MARKETING LIBRARY PROGRAMS
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S ocial Media Process
' 7 &
s A f & the checklist
- p>curation & containers
> 3rd party apps
> scheduling
> native/organic marketing
> Strategy (social media survey/audit)

You can find me at;
@SHelmick
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THE CHECKLIST
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e guideposts from start to finish

e Includes budget, audience, PR language, as well as
traditional and modern marketing

e adaptable and subject to update
e atool used by all staff
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Title:_LIBRARY HOUDAY Sing AloNG -

Location: 2 / £ R
Where to go for more inf {

?ent Checklist:
om reservation
BPL y’nts calendar (no photo)<— plhiels 3R (3]
email address of coordinator : @opoa
link to registration page
mark other location and put in location under that heading even if meeting room

[ use save and send to schedule text/email
@Aect#ofdays Ton, Puie. Lwh, 1\-‘.’\’0\».»!

write message, include event name, date, time and link to registration or Facebook event

O Budget
_ET Determine needed funds Yaltesd of LB en \P|20—AR Fruovds 11/65
Request funds (G/B funds, Friends, other); enter Friends requests on Drive doéu}nen(
O Give speaker invoice to Sarah (AR?
PL staff calendar except for weekly programs like storytimes
create Google registration form for library website Y
O write press release (back of checklist for locations of where to send) Qast 3 dadsrdan
O give event info and/or thumbnail to Becky. Let her know what of the following you would like:

[ digital signs

O Facebook/webpage banner
m/copies of sign and banner .JPGs for event coordinator

wloZ

O website

O calendar event

Elz;ogle drive photos y

[ print copies of signs/flyers/bookmarks let her know how many/what you would like
[ schedule gocial media posts

acebo Sam . .
Facebook Event? Talk to Stephanie or Mallorie if you have questions.
P ——

?

.

cklist for locations of where to send)




Follow Up:
[J During & after-the-event social media posts (Facebook, Twitter, Instagram)

[J remove digital sign
[J remove website sign
[J remove registration on website

[ photos/stats for board report
[J send follow up report with photos to the Hawk-Eye

[ follow up report to other staff members?

[J Send press releases to:
___Big Country 103.1, bigcountry1031@bigcount 1031.com

__ The Bull 101.7, drew@101 7thebull.com
Burlington Hawkeye Newspaper

__Features Editor, Craig Neises, cneises@thehawkeye.com

__News, news@thehawkeye.com

__ Community Guide (TH/Sun), guide@thehawkeye.com
__ Chamber Friday Facts, htt://www,reaterburlinton.comlchamber/frida-fac\s
__ Chamber Newsletter, Brenda Wischmeier, pwischmeier@greaterburlington.com
__Des Moines County News, Ipc@louisacomm.net w/ DMC News in subject line
. Fr. Madison Daily Democrat, Staff Reporter, Jeff Hunt, jhunt@dailydem.com
| KBUR, Steve Hexom, stevehexom@kbur.com, info@kbur.com
___KCPS, kcps@aol.com
__ KKMI, news@burlingtonradio.com
__Mediapolis Newspaper, meponews@mepotelco.net
. WIUM, ublicradiowiu.edu

[ Send posters to:
__ Burlington By the Book, 301 Jefferson Street #3, Burlington, lowa 52601
strict, 1429 West Avenue, Burlington, lowa 52601

__ Burlington Community School Di
__ Capitol Theatre, 211 N. 3rd Stree
__ City Hall, 400 Washington Street, B
__ Footnotes, Burlington Public Library,
__ Stories Cafe, Burlington Public Library,
__Handled With Care, 403 Jefferson Street,
__ Mediapolis Public Library, 128 N. Orchard Street, Medial
__Smith’s Coin Laundry, 325 N. Roosevelt Street, Burlington, lowa 52601

__ Steamboat Senior Center, 501 Jefferson Street, Burlington, lowa 52601

__ West Burlington City Hall, 122 Broadway, West Burlington, lowa 52655
__YMCA, 2410 Mt. Pleasant Street, Burlington, lowa 52601

dlef

t, Burlington, lowa, 52601

urlington, lowa 52601

210 Court Street, Burlington, lowa 52601
210 Court Street, Burlington, lowa 52601
Burlington, lowa 52601

polis, lowa 52637
SATURDAY . 1t
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Follow Up:
0 During & after-the-event social media posts (Facebook, Twitter, Instagram)
I remove digital sign
O remove website sign
€1 remove registration on website
O photos/stats for board report
[ send follow up report with photos to the Hawk-Eye
£ foliow up report to other staff members?
© Send press roleases to:
— Big Country 103.1, bigcountry1031@blacountry1031.com
— The Bull 101.7, drew(@1017thebull.com
Burlington Hawkeye Newspaper
— Features Editor, Craig Neises, cneises@thenawkeye.com
__News, news@thehawkeye.com
—C Guide (TH/Sun), D .com
__ Chamber Friday Facts, hitp:// fack
—_ Chamber , Brenda i om
__Des Moines County News, lpc@louisacomm.net w/ DMC News in subject line
__Fr. Madison Daily Democrat, Staff Reporter, Jeff Hunt, jnunt@dailydem.com
__KBUR, Steve Hexom, com a com
__KCPS, keps@aol.com
— KKMI, news@burdingtonradio.com

_ WIUM, publicradio@wiu.edu

[ Send posters to:

__ Burlington By the Book, 301 Jefferson Street #3, Burington, lowa 52601

__ Burlington Community School District, 1429 West Avenue, Burlington, lowa 52601
__ Capitol Theatre, 211 N. 3rd Street, Burlington, lowa, 52601

__City Hall, 400 Washington Street, Burington, lowa 52601

__ Footnotes, Burlington Public Library, 210 Court Street, Burington, lowa 52601
__ Stories Cafe, Burlington Public Library, 210 Court Street, Burlington, lowa 52601
__Handled With Care, 403 Jefferson Street, Burlington, lowa 52601

__Mediapolis Public Library, 128 N. Orchard Street, Mediapolis, lowa 52637

__ Smith's Coin Laundry, 325 N. Roosevelt Street, Burington, lowa 52601

__ Steamboat Senior Center, 501 Jefferson Street, Burdington, \owa 52601
__West 1 City Hall, 122 West Burli , lowa 52655
__YMCA, 2410 Mt. Pleasant Street, Burlington, lowa 52601

__ Middletown City Hall

__Dallas City

__Lomax

__Wapello

__New London

__Stronghurst
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EMAIL BCC List:
biacountry1031@bigcountry1031.com, drew@1017thebull.com, cneises @thehawkeye.com, news@thehawkeye.com,
gquide@thehawkeye.com, bwischmeier@greaterburington.com, Ipc@louisacomm.net, junt@dailydem.com,
stevehexom@kbur.com, info@kbur.com, keps@aol.com, news@burlingtonradio.com, meponews@mepotelco.net,
publicradio@wiu.edu




CURATION
WW@W..

e Sharing images on Twitter increases Retweets by 150%

e Facebook posts which include articles, data and
graphs experience 897% more likes

e Recycle content to hit new audience members at
different times (tailor messages to attract specific
audiences)

e Keep up with trends and stay on top of library brand



Content Curation: how does it build value?

Content curation is becoming everyday more important as brands notice that taking care of
consumers’ limited time is a way to add value to their lives and to build a relationship with them.
It’s not anymore just about creating, now it’s about finding, rating and aggregating.

,i| 'i' e —_ @ Content Curation
@

€
Brand's audience e T . S

4 Tagaing

Rating
Commenting
Updating
~  Contextualising

Brand's universe: personality,
Content culture, values, relationship
Content creators
Content critics

Licensed under Attridution- NoDerivs Creative Comamon License, wizh the anribation: by Stedano Maggi and a link to htp/blog digitaingredientscoik




Q} HOW,/WHERE TO CONTAIN CONTENT

> Google Doc

> Evernote
> Dropbox — B
> Picsart R o o | <

e
L=

> And...your office wall!

BURLINGTON ™
PUBLIC LIRBARY




3nal @a/:% a;o;ow




Q 3rd PARTY a,q,@wtﬁw

Tracking

FB Pages and Messenger
allow marketers to respond
and manage social media
campaigns.

Analytics

Sprout Social and Hootsuite
assist in the analytics of posts
and social media platform
engagement.

Research

FB Events and Twitter
Periscope can help you
ascertain your community
happenings and keep you
up-to-date on what matters
to your local social marketing
audiences.

Scheduling

Publish is a simple app to
schedule Instagram and
Twitter posts from your
device.



() SCHEDULING POSTS

App Store eeeec T 10:13 AM

— L
.

HappyVeteransDay The library will be
closed on Friday, November 11th. Items can

be returned to the Drive Thru Drop on Main
Street.

£ 51% > App Store eeeec =

= 10:14 AM $ 51% M) App Store eeeec =  10:14 AM

7:15AM 07 Nov 2016

amnotour
veterans

Schedule Tweet
The Library will be Closed |

on Friday, November 11
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Tue Nov 8
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Q NATIVE/ORGANIC narkelera

e Library staff, board, friends

e Influential voices (reciprocity)

e nonprofits, guests, stakeholders,
community partners, vendors

e Library users - BOOST signal







() THE PROCESS

Develop & Schedule
®




NYPL’s Mission Statement

BRAND narralive
The mission of The New York Public Library is to inspire lifelong learning,

> I_l b ra ry m | SS | O N State m e nt advance knowledge, and strengthen our communities.

> 3 words/concepts
> Present in all social marketing

FRASER VALLEY REGIONAL LIBRARY

Read. Learn. Play.

www.firl.be.ca ®

BURLINGTON PUBLIC LIBRARY

C)onnecl : p[’earn. ! jmaine




() SOCIAL MEDIA AUDIT

> platforms

> content

> times/days

> Interaction

> calls to action

SYMPOSIUM

-
[ = ecman—a ]
MARKETING LIBRAKY PROGRAMS FOR INCREASED INPACT
YALSA Symposiom ~ Friday, November 4, 2006

YOUR SERVICE COMMUNITY. Searching aCrnis s0Ga media aoplications 10 Sitirming which plitforms your (ommmunily
W 30 SCCHRTUly PrOmOte marieting Cemoanes.

Ofacebock OSwpchot Onsagam D WordPress O Twstser

OvYouTube O Tumbir O Pinterest OGoogle+ O LUnkedin

ACTIVITY. When GO Ofanilations, Dusinisted, SChOol, $00. SO N your Commmunily 7 When GO Thay experiends the et
e action with Dhew s00 media matting sudunce?

CALLS TO ACTION: Name some popular Calls 10 SCTRON 0 yOur COmmunily and Tom other IRrankes you Mave reviewed?

0 Uhe/Respond O Comment 0 Sare 0 Clck Lnk O Acton
0 Ocher




' SAME PLATFORM & DIFFERENT AUDIENCE

The Teen'Scape and the Los Angeles Public Library

lapubliclibrary [Fete |-

1,088 posts 171k followers 535 following

teenscapelapl [Forew ][]

206 posts 246 followers 342 following
Los Angeles Public Library Free and easy access to information, ideas, books and

Teen'Scape We a an ult department at the Central Library in i A I % 2
R technology that enrich, educate and empower every individual in our city's diverse

downtown Los Angeles, Qg ns w place of their own.

" ’ , h communities. lapl.org
lapl.org/branches/central-library/departments/teenscape

| @& YOU T0 CHECK 0UT
THESE BOOES!




TOOLS & FUNNELED MARKETING MESSAGES

The Seattle Public Library and The Bettendorf Public Library

The Seattle
prlig Library

| Home
About
Events
Instagram

Twitter

\Videos
Reviews
Posts

Notes

# Status [ Photo / Video

Upcoming Event:

Commun
TousAM

s

ity Engagement Happy Hour
DT - KEXP - Saatse, V&

Bettendorf
Public
Library @

| Home
About
Photos
Reviews
Likes
Events

Posts

1l Liked ¥

Bettendorf Public Library a
™\ Weekly Events
October @ st 10:0%am - @

Meet local author Teresa LaBella Wednesday night at Read Locall More info
on all events at hitp://ow ly/x YD 1304W59H

This Week @ BPL

For A i ot 4 g o o




CALLS TO ACTION & FOLLOW UP

The Queen's University Belfast Library and The Fresno County Public Library

W QUB Library 13 2 Follow § » Fresno Library £¥ 2 Follow

Lib QuUB ¢
LibraryatQUE . FCPL
LIBAKY

POLL: What is your preferred method of study @h20_mapper, Congrats again and thanks for
participating in #7wordbookreviews--we hope
you enjoy your new reads!

in the McClay library?
31% PC
17% Books
Group Sonja Thiede @120 mappe
- . SR Thanks for the great prize pack @FCPL ! Looking forward to the
LA books. | do @ my lbrary!

29 votes * Final resulls

&




24 '- hYou can find me at:
@SHelmick
shelmick@burlington.lib.ia.us



